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Abstract — Social networking is the grouping of individuals into specific groups, like small rural
communities or a neighborhood subdivision, if you will. Although social networking is possible in
person, especially in the workplace, universities, and high schools, it is most popular online. This is
because unlike most high schools, colleges, or workplaces, the internet is filled with millions of
individuals who are looking to meet other people, to gather and share first-hand information and
experiences about cooking, golfing, gardening, developing friendships professional alliances, finding
employment, business-to-business marketing and even groups sharing information about baking cookies
to the thrive movement. In this paper we study to understand the structure of online social networks, we
conducted a study on social networks of popular sites.
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INTRODUCTION Depending on the application, one paradigm is likely
to be more valuable than the other. For example, if
Social networking alternatively referred to as avirtual ~ the objective is to collect information on a certain

community or profile  site, asocial networking a  topic, content-based filtering may be suitable. Yet, if
website on the Internet that brings people togetherina  the aim is to gather information in order to keep up to
central location to talk, share ideas and interests, or date with a certain community, collaborative filtering

make new friends. This type of collaboration and is more appropriate. Obviously, a collaborative
sharing of data is often referred to as social media. filtering system is good at identifying novelty because
Unlike traditional media that is often created by not it is guided by humans. However, this technique can
more than 10 people, social media sites contain only succeed when the users are not overloaded with
content that has been created by hundreds or even information. One potential concern with the
millions of different people. perspective architecture is the privacy of the users.

Perspective indexes browsed, web pages, which
Information filtering has been greatly explored for what sometimes contain sensitive information. In order to
considerations textual documents and website (5-7). mitigate the privacy impact of Perspective on users,
However, the aim of bulk of those proposals is we configured Perspective to only serve HTTP, and
especially to supply users a classification mechanism specifically not HTTPS, traffic. As many privacy-
to avoid useless information. In OSNSs, data filtering sensitive services, such as online banking and email,
may be used for a different, additional sensitive, use HTTPS, this prevents such sites from being
purpose. This can bethink tithe very fact that in OSNs indexed by Perspective.
there’s likelihood of posting or commenting alternative
posts on specific public/private areas, called normally ~ Below is a small list of some of the biggest social
walls. Data filtering will be used to provide users the networks used today (1).
flexibility to mechanically manage the messages

written on their own walls, by filtering out unwanted 3 Face book (http://www.facebook.com/) - One
messages. We have a tendency to believe that this of the most popular social networking
can be a key in OSN service that has not been websites on the Internet. Face book is a
provided thus far. Indeed, today OSNs offer little popular destination for users to setup their
support to forestall unwanted messages on user walls own personal web pages, connect with
[8]. friends, share pictures, share movies, talk

about what you're doing, etc(2).
REVIEW OF LITERATURE:
. LinkedIn (http://www.linkedin.com/) - One of
the best if not the best locations to connect
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with  current and past co-workers and

potentially future employers (2).

o Orkut (http://www.orkut.com/) - A popular
service from Google that provides you a
location to socialize with your friends and
family, and meet new acquaintances from all
around the world (2).

o Twitter (http://www.twitter.com/) -  Another
fantastic service that allows users to post 140
character long posts from their phones and on
the Internet. A fantastic way to get the pulse of
what's going on around the world (2).

) YouTube (http://www.youtube.com/) - A great
network of users posting video blogs or Vlog's
and other fun and interesting videos (2).

Unwanted Text Filter for Online Social Networks

(4):

Refined and Secured Wall structural design is a three
covered layered planning design that we use in our
proposed system. The first layer is Social Network
Manager (SNM) layer. This layer provides basic OSN
functions of profile and association management. The
second layer is a Social Network Application layer. It
makes use of all the filtering techniques to spotless the
unwanted messages. It includes the Filtering Policies,
the Short Text Classifier, the data sent for
endorsement to user friends, the approval of the text
from those friends and the blacklist management. The
real process of filtering is carried out here in this layer.
The last layer is the GUI (Graphical User Interface)
layer which provides the user to interact with each
other via the OSN (Online Social Networks) (4).

REFINED AND
SECURED FILTERED
WALL GUI

Graphical User
Interfaces
y] 8¢

Social Network
Applications

Short Text Classifier

USERS AND RELATIONSHIPS \_@_‘
USER socIAL
PROFILES GRAPHS

Social Network.

Manager

Figurel: Refined and Secured Wall Conceptual
Architecture and flow messages from writing to
publication of the messages on user walls.

Source from (4)
How Social Networks Have Changed our World (3)
During the last ten years, social networks have

evolved from simple communication hubs to veritable
agents of change; galvanizing thousands of people

Sites

over political discourse, creating and changing
industries, and all in all, transforming people’s lives.

Just couple of years back, many people dismissed
Face book as a place for kids to share their
rants/pictures. Today, more than 600 million users
worldwide are active on this website. Approximately
200 million people are active on twitter, another 100
million use LinkedIn. None of these social networks
even excited at the beginning of the decade. Social
networks have had lasting and arguably permanent
effects.

. Politics and Public Service

Just as personal computers changed the face of
businesses forever, social networks have altered the
operational model of politics and public service. Face
book has become the touchstone for how non-profit
organizations, environmental activities, and political
factions reach out to thousands of potential
volunteers and donors.

. Marketing and Advertising

Marketing and advertising are transforming
themselves from industries reliant on mass market
channels to those that must embrace the power of
the customer, and attempt to engage in
conversations with them. Often, a “middle man”
(such as newspaper reporter) ultimately determined
that what was written or said.

. Business and Recruitment

Almost every credible business has a social
presence today. Not only that, emerging businesses
have adopted social networking sites to promote
their products, services, and gain insightful feedback.
It is not uncommon to see small or home grow
businesses that operate solely through their Face
book accounts. In fact, for businesses, interaction via
social network has almost become a yardstick to test
out their customer service (3).

CONCLUSION:

Today, millions of people use information technology
to work, play, read, learn, socialize, connect, and
express themselves. This broad range of new
applications inspired the work in this paper, where
we have measured and analyzed the properties of
online social networks, and designed, deployed, and
evaluated new information systems that exploit the
properties of these networks.
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