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Abstract — The purpose of this paper is to present a detailed analysis of the changing trends in online
shopping and its necessary effects on Indian consumer behavior. Online shopping has become new type
of retail shopping. It has now been adopted all over the world including India. This shopping method is
still not as well known or accepted as in many other countries, and though the knowledge of online
shopping in India is now beginning to increase rapidly, and hence there is a need to find out the changing
perspective of Indian consumers on e-commerce. The main objective of this study is to analyze factors
affecting on online shopping behavior of consumers that might be one of the most important issues of e-
commerce and marketing field. E-commerce has been around in India for more than a decade but has
become main stream only in the last few years. Ecommerce was low in starting years due to initial
inhibitions, but it is growing now with extraordinary pace as the confidence of Indian buyers is increasing
day by day. By analyzing the current behavior of Indian buyers, experts estimated that the trend of e-
shopping will become basic phenomena among buyers in coming years.

This study is done to analyze the changing trends in online shopping of Indian consumer’s behavior. In
the beginning stages of online shopping consumers were reluctant to accept this new system. But today
the market is able to overcome many of the limitations and build confidence among the consumers to
buy online. This paper shows lights on development of online shopping or e-commerce and its effects
and acceptance by Indian buyers. The last two years have seen considerable increase in online trade in
Indian market.
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INTRODUCTION

Internet is playing a major role in removing business
limitations of past. Today a sales representative of a
company can directly reach to a client’s doorstep and
offer the most satisfying services in a click. Though
internet marketing in India is low as compared to the
western countries, it is growing at a fast pace. There is
a huge online market in India as computer and internet
is becoming an inevitable part of our life. The
technology is developing day by day as it removes the
misconceptions and limitations of the technology in the
past. Advanced technologies and web applications
with safe transaction assurance are giving enough
reasons to the new age Indian buyers to shop online.
The best thing about the e-business is that it never
phase-out and it demands half of the amount which a
retail business does. If the web promotion and up
gradation of website are at place, it means you are
there to survive in the business for many more years.

Online shopping has become a growing trend in the
retail world today, particularly in developed nations.
Statistics show that the amount of shoppers
purchasing online are rising and the quantity of their
purchases is also increasing rapidly. Internet is
changing the way consumers shop and buy goods
and services, and has rapidly evolved into a global
phenomenon. Many companies have started using
the Internet with the aim of cutting marketing costs,
thereby reducing the price of their products and
services in order tostay ahead in highly competitive
markets. Companies also use the Internet to convey,
communicate and disseminate information, to sell the
product, to take feedback andalso to conduct
satisfaction surveys with customers. Customers use
the Internet not only to buy the product online, but
also to compare prices, product features and after
sale service facilities they will receive if they purchase
the product from a particular store. Many experts are
optimistic about the prospect of online business
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LITERATURE REVIEW
1. Sultan And Henrichs (2000)

In his study concluded that the consumer’s willingness
to and preference for adopting the Internet as his or
her shopping medium was also positively related to
income, household size, and innovativeness.

2. Agrawal, Mohan Sandhir, Vidushi Gupta,
Gaurav (2010)

Online shopping is most common these days in the
developed world especially in the USA. Though rapidly
rising, online shopping in the developing countries
particularly in India is yet to become strong and
diversified. The theme hasn't been researched strongly
either. Towards researching the emerging profile and
identifying differences between the American and
Indian online shoppers, this study reports a survey and
several other empirical tests. The study reveals a huge
potential for converting Indian in-store consumers into
online buyers. This study should facilitate retailers and
brands in expanding their presence and impact though
online portals.

3. Grewal Et Al (2002)

Online shopping is more efficient in meeting the
consumers’ needs and wants. It allows the consumers
to easily attain knowledge about the brand’s product
quality, availability, product specifications and prices,
and compare that with those of another brand. This
means they can nhow make more intelligent purchasing
decisions in a way which is not possible through
traditional shopping (Brown et al., 2003). Moreover,
they can purchase anonymously which is convenient
when it comes to personal products that they may feel
uncomfortable buying in stores.

4, Solomon, 1998

In his study “Consumer behaviour is the study of the
processes involved when an individual selects,
purchases, uses or disposes of products, services,
ideas, or experiences to satisfy needs and desires”. In
view for the Internet to spread out as a retail channel,
it is imperative to realize the consumer’s mind-set,
intention and conduct in light of the online buying
practice: i.e., why they employ or falter to use it for
purchasing? Consumer attitudes seem to have a
significant influence on this decision.

5. Schiffman, Scherman, & Long, 2003

In this study researched that “yet individual attitudes
do not, by themselves, influence one’s intention and/or
behavior. Instead that intention or behavior is a result
of a variety of attitudes that the consumer has about a
variety of issues relevant to the situation at hand, in
this case online buying. Over time the Internet buyer,
once considered the innovator or early adopter, has
changed. While once young, professional males with

higher educational levels, incomes, tolerance for risk,
social status and a lower dependence on the mass
media or the need to patronize established retail
channels.

Research Gap

Various researches have been conducted research
related to Online Shopping; which deal with online
shopping as a developing study. However, no such
researcher has tried to put forward the changing
trends in online shopping and its effects on Indian
consumer behavior.

OBJECTIVE

The objective of the research is to discover answers to
unsolved questions by applying descriptive
procedure. In other words, the main aim of this
research is to find out truth which has not yet been
discovered. The specific objectives of this research
are:

. To identify key factors influencing online
shopping purchase behavior.

. To identify the factors that can explain the
differences in online buying behavior among
different online buyers.

o To put forward the view that online shopping
is a new era of business.

o To study the awareness of online shopping
among Indian customers.

. To analyze the factors and importance of
online purchasing which promotes
consumers for online shopping.

. To know the
shopping.

future prospects of online

The objective of this study is to synthesize the
representative existing literature on consumer online
shopping attitudes and behavior based on literature
review. The current literature on consumer online
purchasing decisions has mainly concentrated on
identifying the factors which affect the willingness of
consumers to engage in Internet shopping.

RESEARCH METHODOLGY

This study is based on Secondary source of data for
studying the effects of changing trends in online
shopping on Indian consumer’s behavior. The main
source of data are collected from various published
journals, newspapers, articles, publications of
professionals, external sources, websites etc.
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SCOPE OF THE STUDY

This study is confined only to Indian online users. This
study has been conducted to analyze the changing
trends in online shopping and the preferences of the
consumers in online shopping and the changes
happening in this sector over the past few years.

IMPORTANCE OF ONLINE SHOPPING

Ling, said that customers can take enjoy online
shopping for 24 hour per day. Consumers can
purchase any goods and services anytime at
everywhere. Online shopping is user friendly compare
to in store shopping because consumers can just
complete his requirements just with a click of mouse
without leaving their home. Online shopping has some
advantages like:

1. Save the Time of The consumers.
2. They can purchase any time anywhere
3. The can compare the price with the others

retailers very easily.

4, Compare the advertising price and actual price
5. They can easily track their product

6. They can use cash back policy

7. They can purchase the product from the

foreign marketers.

THE FACTORS WHICH AFFECT ONLINE
SHOPPING

There are some factors which affect the online
shopping by the customers. Such as:

1. Convenience (no traffic, crowds, 24 hr.
access)

2. Product Selection

3. Delivery Mode

FINDINGS OF THE STUDY

This study is conducted to find the changing trends in
online shopping and effects it have on Indian
customers. This analysis was done through secondary
data acquired through different journals, websites etc.

o People prefer a lot of options while shopping
online and the respondents prefer to shop
online because of the ability to shop around for

a lower price and the flexibility of shopping
hours.

. Along with product quality as the important
criteria for online shopping the customers
prefer easy navigation facility followed by price
and product availability.

o While shopping online the customer behavior
is affected by that online retailer who has a
better return policy and the ability to compare
the products in the website that is the online
site should be user friendly.

. Changing trends in online shopping is
affected by the services provided by the
online retailers. Majority of the customersgo
for that online website which provide best
customer service and facilities.

o Online shopping or E-commerce being one of
the fastest growing areas in India has an
impact on the economy. The study found that
the changing trend in online shopping in India
has a positive impact on the behavior of the
Indian customers.

. It is also found that there is considerable
improvement in the online shopping trend
among the customers.

SUGGESTIONS AND RECOMMENDATIONS

Based on the findings of the study the following
suggestions are given by the researcher to overcome
the problems associated with online shopping
changing trends and its considerable effects on the
consumers. Online shopping organizations can apply
the relevant variables and factors, identified from the
research, to create their strategies and tactics. The
organizations can prioritize the consumer inherent
and unequivocal requirements in online shopping
environment. The results can also be used by various
organizations to identify their target customer
segments.

CONCLUSION

It is clear that most of the consumer’s behavior is
affected by the purchase of the product from online.
In the present environment the people have not so
much time that they will visit in the stores and
purchase the product. Online shop plays a greater
role for those types of consumers who have no time
and want to avoid the crowd. But still there are some
points who affect the consumer’s behavior about
online shopping but overall in the next 5 to 10 years
the online shopping would give a huge competition to
the retailers. Because online consumers are rapidly
increasing and if consumers increase than online
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shop will increase. In last it is clear that in future there
is huge scope for online shop and online shopping.
The consumers are more attracted towards online
shopping.

Internet has given rise to great potential for businesses
through connecting globally. Shopping online has
become the number one area with growing internet
use. However, there is surely room for further research
into the environment and experience of online
shopping. Currently there is inadequate research
based on ways to be successful in the business of
online retailing. Therefore, in the future there is
potential for further studies looking into methodology
for online retail businesses. Researchers should also
look into how this continuous growth of internet will
affect consumers in the future generations and
whether offline shopping will still remain relevant in the
next few decades.
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