
 

 

 

Dr. Bijaya Thakur* 

w
w

w
.i
g

n
it

e
d

.i
n

 

611 

 

 Journal of Advances and Scholarly Researches in Allied Education 
Vol. 16, Issue No. 2, February-2019, ISSN 2230-7540 

 

Understanding Marketing Environment in Indian 
Context 

 

Dr. Bijaya Thakur* 

Department of Commerce, Delhi College of Arts and Commerce 

Abstract – The marketing environment represents a mix between the internal and external forces which 
surround an organization and have an impact upon it, especially their ability to build and maintain 
successful relationships with target customers. The marketing environment represents a mix between 
the internal and external forces which surround an organization and have an impact upon it, especially 
their ability to build and maintain successful relationships with target customers. 

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - X - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - 

MEANING OF MARKETING ENVIRONMENT: 

The marketing environment alludes to all internal and 
external components, which legitimately or in a 
roundabout way impact the association's choices 
identified with marketing exercises. Internal 
components are inside the control of an association; 
while, external variables don't fall inside its control. 
The external components incorporate government, 
innovative, affordable, social, and aggressive 
powers; though, association's qualities, 
shortcomings, and skills structure the piece of 
internal elements. 

The marketing environment of a business comprises 
of an internal and an external environment. The 
internal environment is organization explicit and 
incorporates proprietors, laborers, machines, 
materials and so on. The external environment is 
additionally partitioned into two segments: micro and 
macro. The micro or the undertaking environment is 
likewise explicit to the business however external. It 
comprises of elements occupied with delivering, 
appropriating, and advancing the advertising. The 
macro or the expansive environment incorporates 
bigger societal powers which influence society in 
general. The wide environment is comprised of six 
parts: statistic, financial, physical, innovative, 
political-legitimate, and social-social environment. 

Definition of Marketing Environment 

Marketing Environment can be characterized as the 
different internal and external factors that encompass 
the business on an everyday premise and impact the 
marketing procedures and different activities of the 
firm. These elements can be partitioned into internal, 
micro, and macro marketing environmental elements 
of which some are inside the control of the 
management of the firm and a portion of the micro 

factors, for example, government approaches and 
mechanical advancements among others that are 
not in the control of the organization. 

The organization management needs to design 
and strategize its marketing activities relying upon 
the variables that have the positive effect on its 
tasks and some that influence it in a negative way. 

The marketing environment of a business 
comprises of an internal and an external 
environment. The internal environment is 
organization explicit and incorporates proprietors, 
specialists, machines, materials and so on. The 
external environment is additionally isolated into 
two parts: micro and macro. The micro or the 
undertaking environment is likewise explicit to the 
business yet external. It comprises of variables 
occupied with creating, appropriating, and 
advancing the advertising. The macro or the 
expansive environment incorporates bigger societal 
powers which influence society all in all. The 
expansive environment is comprised of six parts: 
statistic, financial, physical, mechanical, political-
legitimate, and social-social environment. 

LEVELS OF MARKETING ENVIRONMENT 

There are three levels of the marketing 
environment: 

• Micro (internal) environment – It 
incorporates all the little powers inside the 
organization that influence its capacity to 
serve its clients. It uncovered the qualities 
and shortcomings found inside the 
association. Marketing managers must 
watch supply accessibility and different 
patterns managing providers to guarantee 
that product will be conveyed to clients in 
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the time allotment required so as to keep up 
a solid client relationship. 

• Meso environment – It incorporates the 
business wherein an organization works and 
the business' market(s). The meso-level is 
settled between the macro-and the micro-
level. This field manages the structure of the 
particular environment of the endeavors. 
Like on the micro-level, on the meso-level 
new examples of association and guiding 
must be created. 

• Macro (national) environment – The macro-
environment alludes to all powers that are a 
piece of the bigger society and influence the 
micro-environment. External Environment 
incorporates each one of those components 
that exist outside the association's limits and 
can possibly influence a part or the majority 
of the association. External Environment 
uncovered the chances and dangers found 
outside the association. It is impacted by wild 
powers like demography, financial, political, 
legitimate, characteristic powers and culture. 
In the course of the most recent decade, the 
investigation of marketing environment has 
been turning into a critical because of 
expanding issues identified with expansion, 
Education, Changing innovation and so on. 

 

Figure 1: Structure of Marketing Environment 

INDIAN MARKETING ENVIRONMENT 

For Global marketers India isn't only a solitary nation, 
it is additionally separated into tow various nations. 
India and Bharat. India is looked and increased in 
value by the entire world. It is developing at the 
second quickest rate, It's a re-appropriating center 
point, talented workforce, Nuclear and space power 
and everything to turn into a politically influential 
nation. Then again, Bharat includes destitution, 
Illiteracy at abnormal states, Corruption, 
Mismanagement, Violence among religions and like 
that. So along these lines whosoever wants to enter 
in the Indian market must acknowledge both the 

essences of this nation. They ought to understand 
the genuine difficulties of working together here like 
portioning the market appropriately, understanding 
nation's social and social issues, overcoming 
government beaurocracy and understanding financial 
and political circumstance. There have been bundle 
of instances of organizations who have attempted to 
enter in Indian markets without dealing with these 
issues and have flopped seriously. 

The fast change of the Indian marketing has been 
the consequence of the progressive variables like 
globalization, Information technology. Just those 
organizations succeed that are best coordinated to 
the marketing environment, the organizations that 
convey what individuals need and enjoyment clients. 
The victor is one who offers some benefit for cash to 
the clients and contract administrators who know 
about neighborhood marketing environment and 
have made for India methodology. The Indian 
marketing environment vacillates between the idea 
of "Two Indian and numerous India's reason". 
While as the "Two India's" has been translated as 
the country that is present day and medieval, a 
country with two appearances, provincial and urban 
and a country inside two countries "India and 
Bharat." 

NEED FOR ANALYZING THE MARKETING 
ENVIRONMENT: 

The business environment isn't static. It is 
ceaselessly changing with quick speed. 

The marketing environmental examination will push 
the advertiser to: 

i. Become very much familiar with the 
adjustments in the environment. 

ii. Increase subjective information about the 
business environment; which will assist 
him with developing methodologies so as 
to adapt to regularly evolving environment. 

iii. Lead marketing examination so as to 
comprehend the business sectors needs 
and needs in order to change its products 
to fulfill these market prerequisites. 

iv. Settle on issues identified with 
Government-lawful administrative 
arrangements in a specific nation in order 
to define its systems effectively in the midst 
of these approaches. 

v. Designate its assets adequately and 
enhance either into another market 
fragment or absolutely into another 
business which is outside the extent of its 
current business. 
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vi. Recognize the threats from the environment 

regarding new contenders, value wars, 
contender's new products or services, and 
so on.; and set up its systems based on that. 

vii. Recognize the opportunities in the 
environment and endeavor these 
opportunities to further company's potential 
benefit. These opportunities can be as far as 
development of new markets; mergers, joint 
endeavors, or collusions; advertise vacuum 
happened because of exit of a contender, 
and so forth. 

viii. Recognize its weaknesses, for example, 
lower nature of merchandise or services; 
absence of marketing aptitude; or absence 
of interesting products and services; and get 
ready techniques to change over its 
weaknesses into strengths. 

ix. Distinguish its strengths and completely 
abuse them in association's favorable 
position. These strengths can be regarding 
marketing aptitude, unrivaled product quality 
or services, or giving one of a kind innovative 
products or services. 

SIGNIFICANCE OF MARKETING 
ENVIRONMENT 

1) Essential for planning 

It is essential for the management of the organization 
to comprehend the Importance of Marketing 
Environment shrewdly as it helps in arran planning of 
the business activities, for example, planning the 
nature and highlights of the new products and 
services to be propelled in the market. It additionally 
helps in planning of different marketing and special 
systems in order to coordinate the contributions of 
the organization to the present Marketing 
environment. 

2) Understanding Customers 

The following up of the Importance of Marketing 
Environment is the firm gets the opportunity to 
comprehend the careful needs and prerequisites of 
its current just as imminent customers. The different 
components of marketing environment, for example, 
political impacts, headways in the domains of 
technology, increment in the piece of the overall 
industry of the contender's brands, and change in the 
administration principles and strategies affect the 
preferences and inclinations of the customers. 

3) Tap new trends 

Business is referred to for its unstable nature as the 
elements continue changing and creating at a quick 
pace with the adjustment in the codes and strategies 

of the administration specialists, the beginning of 
competition from the household and worldwide 
brands, and customers choosing the new and 
innovative trends in the market. It is essential for the 
brand to get, tap, and grasp the new trends that are 
administering the market so as to remain important 
and steady in the midst of the evolving elements. 

4) Keep a check on threats 

Offering thoughtfulness regarding the Importance of 
Marketing Environment, the organization can keep 
an intensive beware of the elements that can 
negatively affect its business tasks and go about as 
an impediment in its direction of development and 
achievement. The brand needs to watch out for the 
compromising elements, for example, developing 
competition in the market, value varieties, 
advancing tastes of the customers, and other 
socio-economic elements. 

5) Harp on the opportunities 

There are different and productive opportunities 
just as that go along the method for business with 
the threats and with a committed consideration 
regarding the Importance of Marketing 
Environment, the management can sling and 
pester opportunities, for example, mechanical 
headways and change in the administration 
standards and guidelines that work in the benefit of 
the organization and its business tasks and gives 
driving force in accomplishing the ideal objectives 
and goals. 

6) Understand the competition 

The organization can endure and flourish in the 
focused market by watching out for the contenders 
by checking and understanding that what are the 
highlights and nature of their contributions, levels of 
customer service experience given by them, 
marketing and special methodologies, steps picked 
to hold the customers, for example, faithfulness 
programs, rebate offers, and more alongside their 
valuing strategy; the organization can design its 
offering and the marketing systems that are a step 
higher than that of the competition to pick up the 
preferred standpoint in the market. 

7) Helps building strategy 

Paying the expected fixation to the Importance of 
Marketing Environment, encourages the 
organization to plan and fabricate different 
business systems, for example, settling on the 
nature and one of a kind qualities of the 
contributions, have focused estimating, and taking 
a shot at the station accomplice and dissemination 
arrange among others alongside arranging the 
marketing methodologies, for example, choosing 
the intense blend of marketing stages, for example, 
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TV, radio, print, social media, outside hoardings, 
digital marketing, occasions, public exhibitions, and 
investment in different presentations among others. 

8) Innovation 

The organization can concoct the innovative line of 
products and services to its customers according to 
the cutting edge and mechanical progressions, 
positive effect on the business with the productive 
government strategies, loosening up standards on 
the duty systems, and other such external factors 
that cuts an unmistakable personality in the 
commercial centre in the midst of the intense and 
consistently developing competition. 

OUTCOMES OF CHANGES/CRITICISM 
AGAINST MARKETING 

With the adjustment in marketing environment, the 
marketers need to twist towards the ways and 
procedures which are perfect with this changing 
trends and achieve the objective customers 
effectively, yet then again, these marketers are 
utilizing alternate routes which are not helpful in long 
run. A marketing framework should detect, serve, 
fulfil purchaser needs and improve the nature of 
buyers' lives. In attempting to address the buyer's 
issues, marketers may take a few activities that are 
not endorsed of by every one of the customers or 
publics inside the social segment. Marketing 
managers must comprehend the analysis that the 
marketing capacity may experience. By 
understanding the analysis, the administrator is 
better arranged to react to it in a proactive way. A 
portion of the analysis is defended; some isn't. These 
are when all is said in done in connection to wasteful 
aspects or unscrupulous marketing rehearses. It is 
claimed that: 

With the adjustment in marketing environment, the 
marketers need to twist towards the ways and 
systems which are perfect with this changing trends 
and achieve the objective customers effectively, 
however then again, these marketers are utilizing 
alternate routes which are not gainful in long run. A 
marketing framework should detect, serve, fulfil 
customer needs and improve the nature of 
purchasers' lives. In attempting to address the 
purchaser's issues, marketers may take a few 
activities that are not affirmed of by every one of the 
buyers or publics inside the social division. Marketing 
managers must comprehend the analysis that the 
marketing capacity may experience. By 
understanding the analysis, the administrator is 
better arranged to react to it in a proactive way. A 
portion of the analysis is defended; some isn't. 

CONCLUSION 

In India the rise of family unit has changed the ways 
of managing money of the purchasers. Another 
change is that the customer populace is getting to be 

instructed, better educated and quality cognizant. 
Their acquiring power has additionally expanded. 
The Indian market observer the multiplication of 
products in the market. Service area is additionally 
developing as a noteworthy division. Product 
situating is taking its rearward sitting arrangement 
and brand situating is coming up. A ton of extra 
services like Credit cards, Home conveyances and 
so forth for the customer has turned out to be normal 
in the retail outlets. Shop shows, Cooperative 
promotions and so on are framing a significant piece 
of seller advancement. In country areas, hoardings 
and divider artworks are turning into a main media. 
Marketing is required to turn out to be more shopper 
based with an additional social concern. It is 
asserted that marketing misallocates assets. It 
includes a lot of focused advancement. The 
marketers on occasion overlook their social 
obligations. Limited time endeavors frequently are 
hostile, deceiving and untruthful. Ample opportunity 
has already past that the organizations and 
marketers must pursue a code of morals guided by 
specific principles of public arrangement 
remembering their objective. 

Subsequently, it is extremely urgent for the brands 
to give insightful consideration to the Importance of 
Marketing Environment to remain significant and 
effectively endure and flourish in the market 
confronting the intense competition achieving the 
business objectives in a fruitful way. 

REFERENCES 

[1] Anon, (2018). [online] Available at: 
http://www.businessdictionary.com/definitio
n/market.html 

[2] Smallbusiness.chron.com. (2018). Seven 
Elements of the Domestic Marketing 
Environment. [online] Available at: 
http://smallbusiness.chron.com/sevenelem
ents-domestic-marketing-environment-
33355.htm 

[3] Camilleri, Mark. (2017). The Marketing 
Environment. 10.1007/978-3-319-49849-
2_3. 

[4] Dr. C Shekhar Upadhyay.Dr. Priyanka 
Rawal (2017) ―International Marketing in 
India- Concepts, Opportunities and 
Challenges‖ International Research 
Journal of Engineering and Technology 
(IRJET) Volume: 04 Issue: 07 | July -2017 

[5] Ms. Bharti Gandhi (2017) ― Changing 
Marketing Environment And Consumer 
Attributes In India‖ Vol. 8. Issue: 1,pp:- 
149-157 

[6] Amstrong, Gary (2012). Principles of 
Marketing (5th ed.). NSW: Pearson 



 

 

 

Dr. Bijaya Thakur* 

w
w

w
.i
g

n
it

e
d

.i
n

 

615 

 

 Journal of Advances and Scholarly Researches in Allied Education 
Vol. 16, Issue No. 2, February-2019, ISSN 2230-7540 

 
Education Inc. p. 80. ISBN 9781442531109. 

[7] Taneja Girish, Dr. Girdhar, Rajan and Gupta, 
Neeraj ―Marketing Strategies of Global 
Brands In Indian Markets‖. Journal of Arts, 
Science & Commerce, Vol.III, Issue –
3(3),July 2012.E-ISSN 2229-4686.ISSN 
2231-4172 

[8] Ramaswamy VS, Namakumari S (2009), 
Marketing Management, Mc Millian 
Publishers Indian Ltd, New Delhi (4th 
Edition). 

[9] Saxena, Sandeep (2012) ―Challenges and 
Strategies of Global Branding In Indian 
Market‖, IOSR Journal of Business and 
Management (IOSRJBM),Volume 4, Issue 1 
(Sep,-Oct. 2012). ISSN: 2278-487X 

[10] Nixon, Judy (2010). "Exploring SWOT 
analysis - where are we now?: A review of 
academic research from the last decade". 
Journal of Strategy and Management. 

 

Corresponding Author 

Dr. Bijaya Thakur* 

Department of Commerce, Delhi College of Arts and 
Commerce 

bijayathakurdcacdu@gmail.com 

 

mailto:bijayathakurdcacdu@gmail.com

