Journal of Advances and Scholarly Researches in Allied Education

- Vol. 16, Issue No. 4, March-2019, ISSN 2230-7540

A Comparison between Public and Private
Sector in Contribution of CSR Activities in
Education Sector

Sonia Sharma®* Dr. S. P. Mathur?

! Research Scholar

2 Department of Management, Mewar University, Rajasthan

Abstract — The concept of CSR is embraced by various organizations in an assortment of businesses.
CSR program address a wide exhibit of social and Environmental issues from human rights to education
and environmental change. These days this concept has experienced transformation to incorporate
tolerating of good duties towards the partners i.e. the shoppers, workers, work, providers, government
and the general public and network. This study means to investigate the Social Initiatives of Indian
Corporate Sector through various techniques and to look at the Private and Public Sector organizations
commitment in sharing the Social Responsibility. It expects to look one private and one open division
organizations from all Indian Corporate Sector organizations that are most devoted towards starting CSR

mediations in the nation.

I INTRODUCTION

Corporate social responsibility is in excess of a
business strategy or a reaction to issues raised by
society. Corporate Social Responsibility can be
characterized as the set of policies, activities, or
conduct embraced by an association that goes past
the conventional monetary and legitimate
commitments that the firm has towards its interior
and outer stakeholders. Concentrates taking a
gander at CSR have inferred that what "goes past"
the conventional duties is impacted and along these
lines, at last requested by the norms, values, and
desires for stakeholders of the association and those
are delegated being moral or good commitments.
moral commitments must be intentional in nature and
if embraced adequately advantage and enhance the
general welfare of the community in which the firm
operates said to accomplish these advantages both
the association and its stakeholders have a
responsibility to cooperate. It is expected that an
association being proactive and addressing the
necessities of its stakeholders previously it is
required is regarded to participate in philanthropic or
optional write conduct.

Corporate ~ Social  Responsibility (CSR) is
characterized as a strategy in which operating a
business in a way that meets or surpasses the moral,
lawful, business and open desires that society has of
business. Over the most recent twenty years, there
has been an ocean change in the idea of the
triangular relationship between companies, the state

and the general public. CSR has turned out to be
progressively unmistakable in the Indian corporate
situation since associations have understood that
other than developing their organizations it is
additionally imperative to construct reliable and
sustainable relationships with the community on
the loose. This is one of the key drivers of CSR
programs.

I INITIATIVES FOR CSR IN INDIA

CSR is anything but another concept in India.
Anyway what is new is the move in center from
making profits to addressing societal difficulties.
Giving a widespread meaning of CSR is very
troublesome, as there is no generally
acknowledged meaning of corporate social
responsibility, it is typically portrayed as far as an
organization considering, overseeing and adjusting
the monetary, social and natural impacts of its
activities.

As an imperative piece of it, the part of corporate
with their Corporate Social Responsibility (CSR) in
India is urgent in enhancing the educational
conditions in India. A globalized economy and the
privatization of advanced education establishments
have changed the nature of the scholarly world.
Receiving a business-like approach which
accentuates a strategic CSR structure is critical to
survival in this undeniably aggressive field. It
doesn't show up as an astonishment to see
colleges and colleges find the chance to move the
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concentration past the classroom into their own
institutional operations. Colleges, as the centers of
knowledge generation and sharing, perform an
imperative part in tending to the world's financial and
environmental issues by advancing sustainable
arrangements. A few private associations are holding
hands with the Government to make that extreme
long for offering quality education in India work out.
As an imperative piece of it, the part of corporate
with their Corporate Social Responsibility (CSR) in
India is pivotal in enhancing the educational
conditions in India.

Ii. RESEARCH METHODOLOGY
Sampling Method

Non- Random Convenience Sampling Design
technique is used for the selection of sample out of
the total population.

Sample Size:

In this study, a sample of 200 Persons will be taken
from selected 10 companies from various sectors
(Banking, Heavy engineering and manufacturing, IT
and finance, Healthcare and pharmaceuticals and
Mining) Further, 20 persons will be taken from each
of the companies.

V. DATA ANALYSIS

Awareness and Knowledge of CSR by Public and
Private Sector

Table 1: Distribution of Respondents Aware of
Concept CSR by Type of Organization

Organizational type Yes | No | Total

Public Sector
Companies

Count | 46 54 100
Percent | 46.0 | 54.0 |100.0%
Count | 51 49 100

Private Sector

Companies Percent| 51.0 | 49.0 [100.0%
Total Count | 97 | 103 | 200
Percent (48.50(151.50{100.0%
P=0.333

Subsequent to knowing the respondents’ recognition
about the idea of corporate social responsibility by
various statistic characteristics the researcher got
built up the interest to realize the respondents level
of awareness of respondents on idea of corporate
social responsibility by sort of association. It was
seen again from the above table that the main 48.50
percent of the respondents expressed that they knew
about idea of corporate social responsibility. Further,
analysis was completed and it was seen that the
awareness on CSR idea among public association
was (46.0 percent). The awareness on CSR idea
observed to be (51.0 percent) among the

respondents where private organizations were
executing their CSR activities, it plainly demonstrates
that however the orgnisations were directing CSR
activities in their encompassing networks, the
network members not told that these activities were
attempted as a feature of CSR. Additionally, the
Pearson chi-squire test value at 0.333 level didn't
bolster that there is a solid co connection between
the kind of organizations and prominence with
corporate  social  responsibility among the
respondents all things considered.

Table 2: Distribution of Respondents knowing
the organization name by Type of Organization

Organizational type Yes [No [Total
Count |68 132|100
Public Sector Company [Percent [68.0 32.0 100.0%
Private Sector Count [72 P28 ]100

Company Percent [72.0 28.0 [100.0%
Count 140 |60 200
Total Percent [70.0 30.0 [100.0%

P=0.000

It was found from the last section that the
awareness of respondents about concept of CSR
was poor further the researcher got built up the
interest to realize the respondents level of
knowledge as far as knowing exactly which
association was working in their locale on
corporate social responsibility usage program by
sort of association. What's more, it was seen again
from the above table that the significant lump of the
respondents i.e. 70.0 percent expressed that they
had the knowledge about the association which is
chipping away at CSR activities in their locale.
Further, analysis was completed and it was seen
that the public sector association which was got the
chance to be progressively prevalent at a village
network level with respect to as corporate social
responsibility usage work is concerned i.e. 72.0
percent in comparison to the private restricted.
Additionally, the Pearson chi-squire test value at
0.000 level supported that there is a solid positive
co connection between the above dissected needy
and autonomous variable like sort of association
and their working notoriety with corporate social
responsibility among the respondents accordingly.

V. CONCLUSION

CSR for banks lies in their procedures and
everyday tasks as commented by the vast majority
of the experts amid the research. It is eminent from
Experts segment as referenced that CSR in
Banking Industry needs a more extensive look
contrasted with alternate sectors where other than
network commitment, more significance should be
given to issues, for example, the sort of credit, the
bank is giving, to whom the credit is being given
and in particular how profitable is the cash being
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utilized. CSR should be worked by banks in their
framework, internal, instead of looking outside.

From the above investigation, it could be reasoned
that all companies perform different CSR activities in
one or other way. All activities are contrasted with
deference with two sectors companies. It was
inferred that the contrast between two segment
companies as for their key zones are network
education  foundation, administration, normal,
arrangement, rights, partners and transformational.
Basic center zone is Energy, Water, Development,
Economic, Initiatives, Safety, Social, Sustainability,
Training, Value, Community, Education, Efficiency,
Employees, Environment, Growth, Health, Human,
Innovative, Waste.
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