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Abstract — In a report, a potential association between utilizing social media and different facets of
psychological well-being was defined (anxiety, negative attitude, self-control, positive well-being, and
overall health). The survey comprised 50 Indian university students aged 18-21 years. The research
explored potential interactions between each factor and the use of social media. For data collection, the
general psychological well-being index and an Android app named "Rescue time" were used. The
Correlation Coefficient (r) of Karl Pearson was used for research. The findings revealed substantial
detrimental associations between the use of self-control social media and the beneficial use of welfare
social media; no major adverse connexons were found between the use of social media and other

affective conditions.
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INTRODUCTION

Social networking continues to grow throughout the
largely unpredictable Indian economy. The stage
seems set for a growing Indian footprint in the Internet
as 4G networks, free internet access is introduced via
Facebook, and Google is trying to expand Project
Loon (Agarwal, 2015)lthroughout rural India. The
country has 996.66 million (TRAI, 2015)2 cell phone
users and connectivity, along with other connectivity,
can very well pave the way for further social
networking operation in the area, especially on mobile
apps like WhatsApp and Facebook that now have 70
and 101.5 million users from the subcontinent. With
the Indian market now rising digitally, attention should
also be given to other factors which have shown that
this is a major danger. Previous research also shown
connexons between usage of heavy media and mental
health issues, though this may rely among other
characteristics on users’ attitude. Cases of cybercrime
have rose in India: in 2014, there were 7,268
computer-related offences (National Crime Records
Bureau), opposed to 2876 in 2013 (National Crime
Records Bureau, 2013)3. There are also established
depreciating effects of cyberbullying, a type of
cybercrime on mental wellbeing (Hinduja & Patchin
2014)*.

In addition, more recent research indicates that media
consumers are more distractible (Brooks, 2015)5,
which can reinforce psychological variables such as
distress (Bar-Haim, Lamy, Pergamin,
BakermsKranenburg, & van ljzendoorn 2010)6 and
depression (Gotlib, Karsnoperova, Yue, & Joormann,
2012)". Such research that social media usage is
related to poor mental health allows a steep rise in
internet use a cause for alarm, particularly when there

might be a potential hesitation to speak about mental
disorders or to contact a psychiatrist beforehand.
While popular individuals have open up about their
psychological problems (Siddiqui, 2015)8, the
prevailing belief is always that psychiatric disorders
"are not true," and that one can "get through."
Depressions have seen a rapid rise in metropolitan
communities as instances of distress since 2013
(Shahi, 2013)° (Bhattacharya, 2013)'°. There were
1,33,623 suicides in 2015, with depression being
proposed as the key reason in India (IANS, 2015)™*.

It is also crucial that these variables be properly
known and investigated to establish if certain
variables be associated and, most specifically, if they
are relevant in the young people. Demographic
surveys released by the United Nations Population
Fund in India indicate that India is home to the
largest community of young people in the world, with
356 million residents in the age of 10-24, and social-
media danger must be deemed a priority.
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Table 1.1: Domains and interpretation of scores

Group

Low Score

High Score

Anxiety

extremely bothered by nervousness,
very tense, unxious, worried, upset.

felt under heavy pressure

not bothered by nerves; low tension

not anxious, relaxed; little or no

stress or strain

Depressed mood

intensely or often felt depressed.

downhearted and blue; hopeless

never or rarely felt depressed

downhearted and blue; or hopeless

Positive well-

being

low spirits; unhappy; never or

seldom felt life interesting or

n excellent spirits; happy with life;

daily hfe mteresting; felt cheerful

cheerful

Self-control very concemed or disturbed about in definite control of behaviar

losing self-control; seldom felt

thoughts, emotions and feelings

emotionally stable emotionally stable

General health often bothered by illness, bodily rarely if ever bothered by illness
disorders; needed help m canng for | healthy enough to do things; not

self; worried or fearful about health | fearful or worried about health

Vitality low in energy, seidom waking fresh; | full of energy, pep; waking fresh
rested; dull, sheggish; ured, wom-out | rested; felt active, vigorous; never

felt tred or wom-out

Table 1.2: Key statistics (Anxiety, Depressed Mood)

Affective state £ SD r P

Anxsety 16.32 4.01 0.1773 NS

Depressed mood | 11.82 153 .2601 NS

AIMS OF THE STUDY
1. To figure out the methods and techniques.

2. To research the impact of social networking
on students.

3. To research social networking and emotional
well-being.

METHODOLOGY
Sample

Posters and on-campus advertisements for college
adults with a background of persistent behavioral and
physical disorders were included. In all, 58 participants
were enrolled and 8 fell out of the study. Due to the
incompatibility of the software with the mobile
computer, three consumers were removed, whilst the
remaining 5 were excluded due to no interest. The
requisite procedure has been completed by fifty
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participants (15 males, 35 females, Mage=18.62, age:
18-22 years). Participation was completely voluntary
without any additional incentive, for example additional
credit to volunteers.

Instruments and Procedure

The unpaid edition of the 'Rescue time' Android
programmed on the Google Play store was used to
monitor participants' usage of social networking apps
in their smartphones for 1 week. Rescue time is a
smartphone application that monitors consumer
devices for other apps, including Facebook, without
having in-app logins. Concerns regarding privacy were
limited, stating: 'We are not selling or doing
something else that would jeopardize your privacy,'
[sic] on their official website. (Rescuetime.com).
(Spanish).

For the test step of the research, the Psychological
General Well Being Model released by the Houston
Institute of Algorithmic Medicine was used. This
measure consists of 22 questions, indices of 6
affective states in the previous month (see Table
1.1). It has been found to have reasonable reliability
when opposed to the Gold Norm in the initial PGWB
index, as a simplified edition of the Psychological
General Well-being Index. Known affective states
are:

. Anxiety

. Depressed mood

. Sense of positive wellbeing

. Self-control

. General health

. Vitality Scores are not weighted

A higher score on each domain is often good and
indicates little to no abnormality. For example, an
individual scoring highly with depressed mood
demonstrates little or no indication of depression
(see Table 1.2).

Test ratings

A 14-point scale (0= extremely depressed and 14=
little to no depressed mood) assessed depressed
mood. The measurements of Self-control and
General Health (0= low self-control or lower overall
health and 15= strong self-control or better overall
health) is 15-point. The strength and the overall
wellbeing were calculated on a scale of 20 points (0
= low strength or bad wellbeing) while the anxiety
was calculated on a scale of 25 points (0= extreme
anxiety and 25= moderate anxiety).
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Anxiety

Operational Definitions

Social media usage Social Networking is a category
of Internet-based applications based on the ideological
and technical basis of Web 2.0 which enables user-
generated content to be produced and shared (Kaplan
& Haenlein, 2010)12. For the purpose of this research,
we restrict this concept to 'Social network site
participant engagement that enables peer-to-peer
contact on one of five Android applications, e.g.
WhatsApp, Twitter, Email, Snapchat, Instagram for 7
days.

Affective States A nuanced understanding of the
scores in each domain can be gained from Table 1.1.

Procedure The study was performed in two stages,
with 50 participants requested a "Rescue time for
Android" programmed to be accessed from the Google
Play store during the first process. The software then
registered mobile data for a span of seven days during
which participants submitted a snapshot of their use
statistics to the research-related email I'd. A
screenshot functionality for three participants was not
present on their mobile devices, so their data was
gathered and told directly by the researchers.

Either calculating time data or actually looking at the
data use as a amount of internet access supported by
the network operator and Wireless LAN (Wi-Fi) use
was an alternative. The decision has been taken to
calculate time rather than details, and although the
time is comparatively simpler to quantify exactly,
internet usage in MBs or GBs is significantly
influenced by the preference of apps of the individual —
a person who spends five minutes on an image-rich

application like Instagram uses substantially more
details than another person who conducts text-bases
such as WhatsApp at the same period.

In Step 2 the participants were required to complete
the General Psychological Well-Being Program to test
their performance in the six fields under review. Two
days after the one-week use documenting duration the
examination was completed, with an online testing
variant for 2 participants unable to reach the research
site physically. The researchers graded by hand using
the answering keys in the test system.

Data were paired to establish the required connexons
for data analysis. To measure the degree of
correlation, the Correlation Coefficient (r) of Karl
Pearson was used. The consumption details of both
participants are compared to their test results on a
plain scatterplot. Social network use was associated
with fear, negative attitude, optimistic well-being,
self-control ranking, general health and Vvitality
ratings to establish six distinct associations. To
monitor the socio-economic context, Android phone
participants were chosen, allowing greater variety
and restricting the likelihood of a significant number
of participants belonging to such status. iPhone
consumers have been discouraged from becoming
approximately homogenous. A linear trend line was
used to illustrate patterns as they were seen on
graphs. Any participants were marked and debriefed
face to face with severe health scores on their test
results and were provided a list of services for further
knowledge and assistance.

RESULTS

The mean length of the research in the social
network, i.e. one week, was 7.95 hours. The SD.
The SD. The use of the participants was 7.62,
showing a study of substantial variance. For a
complete table of effects, see Table 2.1.

NB: High PGWBS ratings reveal nothing or none,
whereas low scores are deemed good symptoms of
anxiety and tension (see Table 1.2).

High scores of anxieties were found to be related to
reduced usage of social networking; the fewer fear
the participants utilized social media. r = -0.1773
(see Figure 1.1, for more information). Large scores
of depressions were found to be correlated with
reduced usage of social media; the fewer stressed
individuals using social media. r = -0.2601 (see the
accompanying Chart 1.2).

Since the findings were negligible, we thus support
the zero-sum assumptions that social networking
use is not linked to distress or depressive mood.
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Social Media Usage and Positive Wellbeing, Self- Table 1.4: Key Statistics (General Health, Visality)
Control

Affective state x sSD r

The good well-being of large numbers was found to be
related to the low usage of social media; the less
social networking was used, the more optimistic the
participants became. (see Table 1.3 and Figure 1.3). R
= -0.3216. Low scores of self-controls were found to
correspond with low social media consumption; higher
social media use with less self-control among
participants. r = -0.3765 (fig. 1.4).

General Health 1L.08 M 0.1431 NS

General Health

We reject the zero hypothesis of the positive welfare / 1 * v se o
social media utilization relationship and the zero «se s .
hypothesis of self-control-social media use based on p S0 . PR
values. Therefore, we argue that there is a relation -
between self-control and the social media usage as , .
well as between positive welfare and social media

usage.

Table 1.3: Key Statisticr (Positive Wellbeing, Self-control, PRI pet TR

. B . - Figsore 1.6; Scatterplos for Vitality

Social Media Usage and General Health
0 10 2 a w© Vitality High health levels have been found to be
Social media usage (hours per day) related to low social media use; participants have a

stronger overall public health, since less social
networking has been utilized. (see Table 1.4 and

Self Control ; ) R )
z Figure 1.5) R=-0.1431. High vitality ratings have
been found to be related to low social media use;
T A B participants have more vitality the fewer they use
P e o social media. (see Figure 1.6) R = -0.2746.
‘ a " . : So, we embrace null hypotheses: that there is no
=3 « o : connexon between general wellbeing and the use of
social media; and that there is no connexon between
vitality and the use of social media.
Social media J'.:-.;: (hours per day) ‘
DISCUSSIONS

In this area, several of the previous literatures find
findings that have historically been recognized and
that are contradictory to the results of this research.
The use of the Internet — and by extension social
networking — is connected by pessimistic lifestyles
and the likelihood of depression in the cultures of the
Arab Gulf (Bener & Bhugra, 2013)13. However, the
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association between negative disposition and social
media use was rather poor and negligible. This may
be because of a cultural gap, or simply because of a
low average Internet use of Indians (Poushter,
2016)'*. However, considering that Internet use
among younger generations is typically the highest,
the non-significance of the association is unexpected
given the previous studies released. Part of the
answer may lie in Caplan's (2006)15 thesis, which
showed a spurious association between soreness and
the preference for online interactions; social anxiety
has also been established as a confusing aspect — in
particular, the study found that social anxiety may
have an adverse impact on online connexon choice.
Indeed, anxiety plays a role in the usage of
smartphones, even though this study has shown a
negative association between the use of social media
by participants and their anxiety ratings, which
indicates that the less an individual has felt "anxious,
worried or angry" over the past month, the better the
social media.

Study on the link of Good Health of tablets, internet or
social media is basically universal. The level of teens
utilizing social networking like Myspace is observed to
have an indirect impact on the social self-esteem and
well-being of teens find that online blogging has
indirectly contributed to self-disclosure and increased
well-being among consumers. Certain papers found a
favorable association between internet use and
perceived stress, but also a negative relationship
between perceived stress and happiness with life.
Taken together, the results suggest that the happiness
of the individual (and the health of the community) and
the use of the internet may have the opposite
association, supporting the implications of the data
from this report. Self-control has a strong negative
connexon in the use of social media, including Mental
Health. People with more social media have a lower
degree of self-control, according to the results of this
report. Extensive research has been performed in
different circumstances regarding the function of self-
control: as a marker for exercise and academic
activity, as a broker between pro-social activity and
childhood attitudes among Chinese adolescents. The
connexon between decision-making and self-control
often represents the correspondence contained in this
article. Multitasking was popular in social networking
use, whether it is between various types of media, i.e.
film, virtual or conventional, or between separate
modes of social media (Bardhi, Rohm, & Sultan,
2010)'°. Thus, multitasking in social media may
minimize self-control by demonstrating the relationship
between usage of social media and self-control, as
seen in this research. However, the reverse is true —
less self-control raises the probability of social network
use. There is still a causal relation to be identified.

This research also identified no substantial correlation
between the use of social media and any positive or
negative physical conditions. A revealed the
unfavorable association of screen-based television
consumption with positive health metrics, and
indicated that high consumption usually implied poor

levels of physical activity. However, screen-based
media consumption has correlated with the improved
level of peer interactions. Other experiments also
investigated whether participants got improved help in
the online physical experiment utilizing Facebook
networks, showing little or no proof of a rise in
understanding via social networking of social care or
physical exercise. Vitality, one of the vaguest words in
PGWBI, has no useful literature to show. As part of the
size, though, some important data were recovered.
Low usage of social networking was shown to
correspond with the higher levels of "vigor, freshness,
movement and vitality," whereas those in high social
media would prefer to feel more relaxed and slower.

These results are intended to be strictly cautionary, as
a variety of drawbacks preclude the efficacy of this
research when reflecting to a wider population.2 This
analysis has been restricted to 50 college students,
with comparable ages and of very comparable
cultural and ethnic backgrounds. It may be argued
that social media reduces real or assumed self-
control, which causes individuals to become more
used to, maybe even becoming, social media users
the more distractible consumers of social networking
(Ophir, Nass, & Wagner, 2013)"” and may serve as a
vector mediator in this partnership between social
media usage and self-control. In any situation, this
interaction provides fresh perspectives into the
accelerated exchange of knowledge and
photographs and also drives the narcissistic debate
from narcissism.

This paper stresses the need for more study on this
subject. Although social networking is definitely an
indispensable instrument for immediate contact,
which can be incredibly beneficial in times of crisis, it
also poses a range of specific challenges in the short
term and even in the creation of customary cycles in
the long term. Many past experiments have
demonstrated a strong correlation between the
Internet and lower psychological wellness, and many
social networking systems, such as Facebook,
include machine components of the same forum.
This relation is inherently connected to the Internet.
Social networking platforms often control Internet
traffic as calculated by Alexa, the website's traffic
algorithm, nearly every domain integrates some
facets of social networking such as communities that
facilitate user-to - user connexons. As Indian
customers have incredibly cheap Internet access,
the need to examine the impact of social networking
(and by extension, Internet) is rising expanding
urgently (The Economist, 2017)18. We hope future
research will corroborate these findings in an Indian
sense, to ensure that there is a common agreement
and that the psychological group as a whole support
or opposes corporate policy decisions, such as Free
Internet for users in India (Facebook), rather than
relying on crowd-pleasing or later objectives.

Rahul Tomar*

www.ignited.in

896



CONCLUSION

In conclusion, the research explored the association
between the use of social media and the psychological
well-being of 50 Indian students. There has been no
substantial connexon regarding the use of social
media and fear, stress, overall wellbeing or vitality. In
comparison, important detrimental associations occur
regarding the use and well-being of social media and
self-control. Further studies may be required in future
to define and explain the possible association between
the use of the social network and psychological well-
being for a wider Indian youth community and over a
longer period of time.
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