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Abstract – Belfast City Council contracted in 2007 to create a modern corporate identity for the city with 
a London design consultancy. This resulted in a new a cardiovascular text, a customs typeface and 
brand guidance designed to embody "The arrival of the new era of Belfast, the turn of a new page and 
the new common excitement that can be felt by those who visit the region." The official seventeen-color 
palette to be implemented in combination with the logo was a central factor in the rebranding. The 
modern colour system, overlaid by a dynamic pre-existing framework of vibrant sectarian distinctions, 
which inter alia distinguish spaces in a "divided area," dominates non-primary colour shades of low 
saturation. This study elucidates how redesigning Belfast represents an attempt to mould contemporary 
narratives of historical and socio conflict in terms of "cultural" heterogeneity, building on current data 
in semi-organic brand identity sociology. 
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INTRODUCTION 

A more recent semi-anti-agency branding strategy has 
realised that brands are much like autonomously-
regulated institutions, autonomous bodies operating 
free of suppliers and customers. In accord with these 
praises and concepts: It found a half-to-hectare-
approach creative mix of merit and qualities that 
harmonised perfectly. 

LITERATURE REVIEW 

Frazer, F. & Jambers, A. (2017) In this article I follow 
the dialogical interconnections between the recent city 
brand initiative and the long sectarian past of the city, 
inscribed into the urban landscape in two distinct and 
opposite iconographies, both of which play a central 
role in colour. Many cities have been rebranded and 
colour schemes have always been essential to such 
efforts — but I do not know of a rebranding initiative 
which seeks to include or supersede an already-
present regime, in which there are already two 
competing "brands." The Belfast case provides an 
extensive opportunity to focus on branding semiotics 
and its extensions to new brand ontologies. In this 
situation, as an analytical and theoretical topic, we 
should think of what a brand is. How much can one 
turn a city into a brand, especially if the city is 
"branded" twice already? 

Koser, K. (2017) The trademark is a collection of 
ownership and associated trademarks, trade 
dresses, exclusive colour, etc. in the normal or 
canonical brands situation, indicating that it has an 
indication as to the source of the commodity, 
product or service and, therefore, clearly 
differentiates between that commodity, product or 
service and that of the competitors, with the clarity 
of the "minds" In this situation, the workers who do 
the thing embody brand values aligned with the 
finished goods do not have a big problem; however, 
the items and the ads should represent the brand 
and therefore convey the company. 

Beckett, C. (2016) My particular focus is on 
colours, sensory qualities which play an important 
role in connecting brand instances and toks to each 
other and all to a certain form of brand ontology. I'm 
particularly interested in the importance of colour in 
community branding, and as the city I'm interested 
in is Belfast, the core issue comes up: In the light of 
a war whose inhabitants are involved in basic, 
even, theological disagreements about which of the 
two countries they do not necessarily exist, how to 
create a single brand for a city whose modern past 
and perception have emerged? In this scenario, 
there are additional complications. Northern Ireland 
is formally part of the United Kingdom but is ruled 
by a parliament that is transferred and constituted 
by six of the nine counties in the province of Ulster. 
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S. et al. (2017) Conservation practitioners too well 
realise that they operate from the same sometimes 
declining natural resource foundation, seeking to 
balance conflicting (and often incompatible) desires. In 
developed countries, where hunger, population 
development and reliance on natural resources are 
strong, the ties between natural resources and 
violence are especially obvious. In this case, 
accessing and providing natural capital would have a 
greater impact on protection of livelihoods, income 
sharing and power systems. Conservationists are 
effectively aiming to minimise significant sources of 
confrontation by seeking to conserve and maintain the 
natural resource base sustainably and increase 
human well-being. In this respect conservation can be 
used as a conflict prevention and peace-building tool. 

Conway, M. (2016) However, it is at risk to manage 
competitive claims over finite natural capital. Policies 
and practises of conservation can generate or intensify 
complaints that contribute, in turn, to tension with, 
among and within local communities. Efforts to control 
and settle disputes dependent on natural resources 
through restoration will also contribute to other types 
of dispute. These complexities highlight the need for 
practitioners to develop and execute conservation 
methods and practises susceptible to conflict triggers 
and impacts The branding and branding of the country 
is mostly aimed at tourism and venture capital's elite. 
Given the alleged character of this imaginary 
audience, Graan notes that "the marketing objects 
created in these ventures highlight the modernity of 
the locality. 

The “Pre branding” of Belfast 

Redesigning Belfast was rarely supposed to be easy. 
The town had been stung by branding a couple of 
times, and the colour branding was dead in the water. 
Visually distinctive political signs and banners that can 
be used in the Belfast neighbourhoods. Tourists came 
to explore the town, Signs and Society collaborated. In 
the city of Belfast, the urban scenery is colourful. It's 
not that unusual to see the red-or-white-and-blue 
fretted sectarianism in Protestant ghettoes of the north 
of Ireland, however you mustn't forget about the 
inevitable orange-and-white-green brick coloring while 
seeing the situation in Catholic perspective. 

 

Figure 1.1: Our Time, Our Place 

In a deeply rooted system of racial-coded prejudice 
and bias, it doesn't matter if the colour theory or any 
kind of colour is correct as long as it is integrated with 
certain types of items. Not only have the two emblems 
been sanctified, or they are beings who can not only 
be hallowed, but even profaned. 

 

Figure1.2: From the Belfast rebranding 

• excite interest in various neighbourhoods 

• Enrich our people and neighbourhoods with 
the sense of self-worth they deserve 

• Put on a festive display and set the stage 
for a historic and triumphant occasion. 

According to the City of Hollywood, workshops were 
given to "primarily with Protestant young people 
especially teenagers in the Glencairn Youth 
Program in West Belfast" when using the Glencairn 
Project in North Belfast. Showed what they desired 
by going to areas across the town that were similar 
to their homes and neighbourhoods. These different 
organisations worked together to create posters 
and plans, to explain to those in attendance here in 
a safe way that identifies what most Belfast means 
to them and the rest of the population. 

CONCLUSION 

The rationale of citation is required to support the 
existence of the ancient sects and to warrant the 
construction of the modern epigenetic chromatopes. 
In reality, they are proportional and analogic: They 
use overt as well as well as implied terms, with 
respect to tradition, from which they derive 
additional connotations: If the idea connects with 
people on this stage, it may talk about it by pledging 
to transcend it Following the identification of the two 
entangled sectarian "chronophanes" from Lévy-
Strauss methodology, is it useful to wonder what 
the relationship between the two is in the flesh 
markets of Belfast has to them? As the analogy will 
have to be advanced, think about where it could 
lead, examine the terrain, and follow the color-
coded neighbourhoods of the working and middle 
class. 
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