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Abstract – As technology and human knowledge have progressed, information technology has grown at 
a rapid pace. Converge to twilight, the need for the betterment of their own sustaining life also increases. 
One of the most important requirements of a product is high-speed data access and speedier delivery.. 
Technology has provided many benefits to the human species, allowing them to live more sophisticated 
lives The Mobile Phone, designed by Joel Engel and Richard Frenkiel in 1983, was one of the fantastic 
gifts. As the havoc increase in the platform of cellular phone, there must be well software that allows a 
mobile store's administration to maintain a healthy customer base. As a result of our interest in the 
subject, we decided to create software called "MOBILE SHOP." It contains a well-defined hardcore 
database of Microsoft SQL Server 2005 in which the exact data details are carefully stored and may be 
retrieved as needed. 
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INTRODUCTION 

In the Mobile Store Management System, sales data 
is kept in files and directories. They used to keep 
track of the products that were sold. Customers. 
Suppliers and other information can be found in a 
register. To keep track of complaints, a daily register 
is kept. Report preparation is a time-consuming and 
unpleasant activity. For looking of unmarried record, 
entire sign up is to be searched which could be very 
time eating task. 

LITERATURE REVIEW 

According to Nazir and colleagues. Price, trust, and 
privacy are some of the elements that influence a 
buyer's decision to buy something online, according 
to (2012) etc. The key factors which affect a Indian 
consumer attitude towards shopping something 
online are privacy and security. According to the 
researchers, online purchase provides comfort, 
convenience or ease which are identified as having 
significant influence on buyer‘s attitude in India. 
Furthermore, other people's recommendations to buy 
something online have a role in influencing a buyer's 
decision to buy something online In India, the reason 
for a consumer to be Hesitant to keep on-line is 
insecure on-line fee approach because the studies 
mentions. 

 

WORKING: 

No one knows when or how people originally began 
trading with one another Metal coins have been 
used to buy and sell goods for at least 4000 years, 
according to historical records. From horses and 
handcarts to ships, trucks, and airplanes, the want 
to exchange items has spurred on improvements in 
transportation for simply as long. Today, though, it's 
all change: many of us are now buying and selling 
with a new type of trade that does not require money 
or transportation in the classic sense. You simply 
take a seat down for your armchair, click on your 
mouse some times, input your credit score card 
number, and await the products to reveal up in your 
doorstep. E-commerce, as this is known, has grown 
enormously in the last two decades, making 
Consumers' lives will be made easier, and 
businesses will have access to a plethora of new 
prospects. 

PROCESS 

Step1) Find the websites of your choosing for 
shopping. 

Step 2) Find the objects you pick out to shop for and 
click on add 

Step 3) Once you've put everything to your cart, go 
to ―View Cart‖ and "Proceed to Check out‖. 
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Step 4) Create an account or enter as a guest to 
make future transactions easier. 

Step 5) Select how you like to ship your items 

Step 6) Place the order 

Step 7) Get your shopping billing script 

CONLCUSION: 

This system offers a lot of potential in terms of mobile 
shop management and mobile information. 

The system saves all of the mobiles' data. 

The system may receive user requests and manage 
information such as mobile phones, customers, and 
clients. System provides the facility of Mobile 
Information with Prices. 

System Provide facility of payment and purchase 
Products 
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